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Introduction

How to use this guide

This document summarizes some of the business rules for designing the current
and future areas of sprint.com. This document should be used as a guideline

to aid in 1A design exercises within the sprint.com domain to ensure that user
interaction is consistent across the different areas of the site. This document
specifically looks at the My Sprint and Shop areas of Sprint.com.

It should be noted that this document was influenced by a collective group of
individuals from Sprint and SapientNitro over the course of a complete site re-
design that touched upon the support, community, shop and My Sprint sections
of the site.

It is highly encouraged the business rules are followed within this document
as strictly as possible and the I1As do not deviate from these pre-defined rules
without having business approval first.

This document is broken into commonly used sections of the site that covers
the work SapientNitro did on the My Sprint and Shop sections of the site. This
document is also complimented by Contact Sheets, Libraries, Module, Site
maps, Snippets and Templates that make up the IA toolkit that can be leveraged
for future design work.

If you have any questions concerning the IA style guide or the creative rationale,
feel free to any of the following individuals.

Suzanne EIl Moursi, Associate Creative Director — selmoursi@sapient.com
Mike Maclennan, Sr. Information Architect — mmaclennan@sapient.com
Orlando Orneler, Sr. Information Architect — oornelas@sapient.com
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Un-Authenticated - My Sprint header

Summary

For the user who is not signed
into the site, these primary areas
of the navigation are accessible
in this sequence:

Subsections: My Account, My
device & media, My preferences

My Sprint exclusively deals

with customer account
information management

and site preferences. A non-
authenticated user is severely
limited in terms of what they can
do within the My Sprint section
of the site

In addition to these primary
areas, these elements are also
accessible throughout the entire
site: Find a Store, Business,
Search, Sign In and cart.

Chat is a conditional element
that can be turned on and off
depending on the availability of
chat personal to facilitate the
chat functionality.

My Sprint header

l Search |Q|

Find a store | Business | w Cart

Sprintﬁ_b

G chat Sign in

My Sprint

My Account My Device & Media My Preferences

Global footer

Order by phone 1-800-2-SPRINT | | |
© 2010 Sprint.com All rights reserved
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Authenticated - My Sprint Header

Summary

For the user who is signed into
the site, the “Sign in” button

is replaced with an identifier
that displays within the primary
navigation bar. The identifier
consists of a system/user-driven
icon adjacent to the user’s sign-
in name and concluding with a
“Sign out” button. Across from
the user’s sign-in name is a
control, when clicked, displays a

pull-down menu of account
numbers if the user holds
multiple accounts. Details
around this pull-down menu
can be found in the following
sections.

If a browser cookie is active
for authentication, but the user
has not signed into the site, a
“Sign in” button is available as
illustrated at the bottom of the

page.

If the user in this state clicks
any of the sub-navigation items
within My Sprint they will be
prompted to log in.

Specific details of the overlay
behavior and look in this state
can be found in the following
sections of this document.

For specific layer configuration
of this linked state please refer
to the header contact sheet
found in the IA toolkit.

For users who have more than
one line on their account they

Device subscriber/Logged in

Eindastore | Business | w Cat | Search [a]

Sprint}b

My Sprint O Chat . Sue Brady ° : Sign Out

My Device & Media

My Account My Preferences

1 account

Eindastore | Business | w Cart | Search [a]

Sprint)_b

My Sprint Q Chat . Sue Brady ° : Sign Out

My Device & Media

My Account My Preferences

OO0 1

Multiple accounts

Eindastore | Business | w Cart | Search [a]

Sprint)_b

Sue Brady .
My Sprint Q Chat Home (5551234567) ° : Sign Out

My Account My Device & Media My Preferences

-

Cookied user - name displayed - prompt to sign in

Find a store | Business | w Cart l Search |Q|

. Sue Brady ° . Sign In

Sprintﬁb

My Sprint D Chat

My Account My Device & Media My Preferences

Global footer

Order by phone 1-800-2-SPRINT |

| |
© 2010 Sprint.com All rights reserved

have the ability to toggle to
their different accounts via the
expanded state of the overlay
described here.

Account toggling and specifically
the selection of different

lines change the information
presented both in the My Sprint
and Shop sections of the site.
Details around these different
states can be found in later
sections of this document.
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Header, Sign in and Account Context Selector
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Header - sign in

Summary

Sign in

Upon visiting the site the Log in
overlay will automatically open
to illustrate to the user where
they can sign in. This behavior
is currently implemented into
the live site and can be seen in
action there.

Additionally, clicking the “Sign
in” button displays the same
overlay dialog prompting the
user to submit Username and
Password to authenticate.

If an error occurs during the
sign-in procedure, an error
message displays at the top of
the overlay. This is the standard
location for error messages
within a modal or overlay.

Find a store | Business | w Cart Search [a]

o Chat Sign in ‘ °

Username

l l

Forgot your username?

Password

l l

Forgot your password?

() Remember me

Not registered? Sign up now!

Sign in error

Findastore | Business | w Cart | Search [a]

Field length for the Username
field has been standardized for
a maximum of 33 characters.

If a user has returned to the site
having previously authenticated
the sign in button will include
their username. This treatment
is the same for all users
regardless of the number of
lines one has associated with
their account.

Additionally, the expanded state
of the sign in overlay presents
the customer’s username in

a read only format and the
password field empty. The
partially authenticated user must
fully authenticate by entering
their password to see all their

o Chat Sign in ‘ °
A Sign in error

Username

|sue45 |
Forgot your username?

Password

l l

Forgot your password?

() Remember me

Not registered? Sign up now!

33 Max characters

Find a store | Business

G3 chat

| = Cart I Search |ql

Sign in ‘ °

[g Order by phone 1-866-866-75(19

Username

l l

Forgot your username?

Password

l l

Forgot your password?

D) Remember me

Not registered? Sign up now!

Cookied user

Find a store | Business

| w Cart l Search |Q|

Password

[

Forgot your password?

account information.

If the user attempts to access
any of their personal information
like billing, usage and/or try to
purchase a phone they will be
prompted to fully authenticate.

For specific layer configuration
of this linked state please refer
to the header contact sheet
found in the IA toolkit.

Account Locked summary

Additional consideration has
been designed within the sign
in module for user’s who have
incorrectly entered in username
or password.

As illustrated at right, in the
instance that the user has
entered in their password
incorrectly three times then their
account is locked. At this point
the overlay reloads asking

the user if they would like their
account reset. This forces the
user to validate their identity by
their pre-set email address.

Once the user’s identity has
been validated their account will
be unlocked.

Account locked

[ chat

Find a store | Business | w Cart l Search |Ql

Sign in ‘ °

A

To Reset your account click the
check box below and click submit.
We will send you a confirmation
e-mail with instructions to unlock
your account.

Your account has been locked |

[0 Reset my account
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Account context selector and account disabling functionality

Summary

Once the user has signed in

the log in overlay changes to a
tabbed overlay which includes
various links to different sections
of the site.

A contextual pair of tabbed
menus is available per account.
First tab offers relevant “Tools”.
Second tab “My preferences”
offers relevant tasks to modify
account aligned to selected
choices.

In the instance that the user
has added an item to their cart
they will be placed within the
purchase flow or path. As a
result, this action has an effect
on what they can do within the
account overlay.

Once an item is added to the
user’s account the actions

links in the account overlay are
disabled and the user is given a
message stating that the actions
are disabled due to items in their
cart.

When there is at least one item
in the Cart the account toggle
is displayed, but the user is not
able to toggle between lines.

Additionally, when the user has
an item in their cart the links
within the overlay are disabled in
this scenario.

The My Preferences tab of the
overlay when their is an item

1 account

Findastore | Business | w Cart | Search N

Q Chat . Sue Brady ° : Sign out

My Shortcuts | My preferences

Billing Phone & Plan
» Pay my bill » Upgrade my phone

»  View my latest bill Activate a new phone

v

v

See unbilled activity Osaperum ut experro
summary. vitate volorecero

v

v

UAd ming euiscilisi tis Change plan

v
v

UAd ming euiscilisi tis Change add-ons

Muiltiple accounts - tab 1

I Search |ql
(2 Chat . Sue Brady ° : Sign out

Account:  Home (5551234567) v

My Shortcuts My preferences

Billing Phone & Plan
» Pay my bill » Upgrade my phone
» View my latest bill » Activate a new phone

» See unbilled activity Osaperum ut experro
summary. vitate volorecero

v

v

» UAd ming euiscilisi tis Change plan

v

» UAd ming euiscilisi tis Change add-ons

Multiple accounts - tab 2

l Search |Q|
Q Chat . Sue Brady ° : Sign out

Account: Home (5551234567) v

My Shortcuts | My preferences

My Sprint Community

» Update My Sprint profile Upgrade my phone

» View my latest bill

v

Activate a new phone

» See unbilled activity Osaperum ut experro
summary. vitate volorecero

v

» UAd ming euiscilisi tis Change plan

v

» UAd ming euiscilisi tis Change add-ons

10 accounts

l Search |Q|
. Sue Brady ° : Sign out

Home (5551234567) v

Office (5551234567)
My Shq >0ffice (5551234567)

5551234567

20CharactersABCDEFGH (5551234567)
» Payn peyice nickname (545-123-4567)

» View | 6th Office (5551234567)

7th 20ffice (5551234567)

8th (5551234567)

9th 20CharactersABCDE... (5551234567)
» UAAT 40th 2nd Home in Hawaii (5551234567)

»  UAd MMy earsemsris: ¥ Clange gaa-ons

Billing

in the Cart are disabled in this
scenario.

Reasons for disabling the links:

The links in the My Shortcuts
and My Preferences tab can
cause complications based on
the user’s shopping activity. For
example, the overlay provides
the user with an easy option to
Upgrade their phone, but if they
have already added an upgrade
order to the cart logic must be
implemented to block this link
based on the user’s devices
available for upgrade.

Also the links provide an easy
launching point out of the store.
When the user is shopping

this may cause the user to

leave the shopping experience.
Presenting them with this ability
encourages cart abandonment
which is not preferred when they
are shopping.

Suppressed User

Eindastore | Business | w Cart

D Chat . Sue

l Search

[

Brady

° Sign out

Since your cart has items in it the links below have

been disabled

My Shortcuts | My preferences

Billing

v

Pay my bill

v

View my latest bill

v

See unbilled activity
summary

UAd ming euiscilisi tis

v

UAd ming euiscilisi tis

Phone & Plan

Upgrade my phone
Activate a new phone

Osaperum ut experro
vitate volorecero

Change plan

Change add-ons

/\/\/\/\/\/\)
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In-line sign modaal and alternate sign in scenarios

Summary

For situations that require a
“Sign in” module separate
from the global header and
within the body of the interface,
an in-line version must be
used. The in-line version’s
composition of form fields and
related messaging is verbatim
to the “Sign in” version used in
the global header to ensure a
consistent presentation. This
is also true for all exceptions
including:

e Cookied user state
e Locked account
»  Error message treatments

Currently there are different
versions of the sign in modal
that exists outside of the
header sign in overlay. In the
examples presented here the
sign in modal is leveraged from
the community portion of the
site, shop and My Sprint (deep
linking).

Specifically within the shop
experience the user is presented
with a similar log in modal in the
following scenarios.

A cookied user clicks on hooks
within the context bar. They get
a sign in modal.

A existing user clicks on the
Upgrade or Add A Phone
buttons within the purchase tool
intercept - They get a sign in
modal prompting them to log in.

Community Sign in modal

Sign in

You need a sprint.com account to sign in.
To register, click "sign up now!" below.
Returning Community members - after
sign up you can link your old username to
your sprint.com account.

Username

Forgot your username?

Password

Forgot your password?

(O Remember me

Not registered?

Sign up now!

In checkout flow user’'s SSN
matches existing SSN - they get
a sign in modal prompting them
to log in.

When each is state is used
largely depends on the layout
of the page, the visual hierarchy
of the page assets and the user
task. For example, in the shop
experience the context bar
provides an easy to find mode
through which a customer can
log into their account. However,
then the action for logging in

is not apparent a more direct
approach may be utilized via a
modal.

Shop in-line sign in overlay

Compare

You're shopping to upgrade Sue's phone number 555-345-6972. Save $150

Phones  Mobile broadband  Other devices

}\O

You might like...

® Add another
........................ device

\ Motorola i580

_//

|
|\

65% of customer who had your phone upgraded to th

Lorem ipsum doloer -
Aliquet purs.

Lorem ipsum doloer

 Lorem ipsum dolor sit amet, consectetur adipiscing elit.
« Praesent aliquet, purus in consectetur
+ Nunc neque imperdiet lorem, at fermentum

O 23

Checkout sign in modal exception

Sign in

Don't have an account enter your Billing account number and PIN.

Username

I

Forgot your username?

Password

|

Forgot your password?

[ Remember me

[ Sign in to continue with your order ]

My Sprint Deep linking sign in module
(\/\/\/\/\/\/\

Already registered?

Sign in

Username

Forgot username ?
Password

Forgot password ?

[] Remember me
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Modals

Summary Please note the largest pixel : :
960 pixel width modal width and the smallest pixel 270 pixel width modal

width are hardly used on the site

Modals are generally used and should be used sparingly.

before or after an expected web
page load (this tool requires

the user to interact with it
before continuing to the see the
underlying content).

This page illustrates the Modal Title Here

standard formats and some
Vullutpat. Ut iure consequi tem quatue cor
auguer sit ate etueril lamconsectet augue vel
Commonly used mOdals . eu feum volorperos nisi bla conummodiat.
Duismolore velit lore dolore corpera tismolent
atin utpatuer sum zzrit ipit,

Modal Title Here

Vullutpat. Ut iure consequi tem quatue cor auguer sit ate etueril lamconsectet augue vel eu feum nisi bla i i velit lore dolore corpera tismolent atin
utpatuer sum zzrit ipit,

sit luptat ad modolortie commodo lessit am at,
conummy nostis duis am at alit lum amconulla

sit luptat ad { lessit am at, nostis duis am at alit lum amconulla

Standard usage is usually when
there is additional information
required from the user prior to
viewing the desired web page
but this is not always the case.

For example, in the purchase , , Modal Example
flow when additional information /80 ,lee/ width modal P

is required the default request
is not done in a modal but in
fact a page. Examples of modal
treatments include, PIN entry Modal Title Here
in account creation, Comparing
multiple devices in the shop

Add a phone to an existing plan...

ﬂow, ACCOunt permiSSiOnS and I\Q:!uégla;;:;i;:‘r’eercaozss;tillj;lﬁr:‘;u::;;jg:::r?‘ufzrrisliti;te etueril lamconsectet augue vel eu feum nisi bla
setting manipulation and sub- Sitlupiat ad modolort lssitam a,conummy nostisduis am at altlum amconulla S Evervih
. Simply Everything
account selection. e Brady
(515) 555-5555
Sanyo KATANA LX
. . You can add [$numLines] more phones to this plan. a Phone
These assets exist as a snippet ’ ’ Coataprore )
file that can be loaded by
i i Everything Data
dragging and dropping the rything
templates into your InDesign file SueBradY o
via Adobe Bridge. i
You can add [$numLines] more phones to this plan.
Standard usage within this OR
framework includes the following

Modal Title Here

formatS SlZeS are Standardlzed You can add additional phones with their own plans to your account.
with visual comps.

Vullutpat. Ut iure consequi tem quatue cor auguer sit ate etueril lamconsectet
augue vel eu feum nisi bla iat. Dui e velit lore
dolore corpera tismolent atin utpatuer sum zzrit ipit,

sit luptat ad modolortie commodo lessit am at, conummy nostis duis am at alit
lum amconulla

960 pixel width
780 pixel width
420 pixel width
270 pixel width

Moo Dd =
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Modals Navigation Framework

Summary

The modal framework defined in the previous page also considers an
internal modal to modal navigation structure that is used specifically in the
My Account: My Preferences section of the site.

Standard Browser error treatment

My Preferences
‘ Preferances drop down Navigation ‘ v | Rlecaicichangesy
This framework may also be used in other areas of the site but this page swoys & EmailSetiings s some chenes Moo fostsama ey
defines some of the standard layout and behaviors that were defined in Sub Category 1.1 e o )
. . tegon !nslmcﬂona\ 00 y lorem ipsum dolor si.t a.met Yvhat is the primary email address you would Hk‘e us to send notifications to. Lorem
the My preferences section of the site. zuzzat 9 Vz f::;::,j;;r;'".:m:c%ﬁz::m:.csce.:g”::::‘:,“:u Pl vl lorom i vt 55 80 poum. Ut loctes ar,ismos s
P
category 2 My Preferences
Category 3
Category navigation below the page title allows the user to toggle Category 4 Profle emai address: [Prferances drop down Nevigaton [ - |
. . . suebrady123@yahoo.com . )

between the dlfferent SeCtlonS Of the Preferences Categones caeoons Igendicitium susam hicta dolut officipsunt utem nia nihit doluptatem re prerum faces nume quibus, Category 1 = Emai Settlngs

offici autecto temperi aeperumquam dolupta imus explab is doluptas arum quam volorepudis volora Sub Category 1.1 Help

con reicaborite lam et aturere seqUis Instructional copy lorem ipsum dolor sit amet. What is the primary email address you would like us to send notifications to. Lorem

Sub Category 1.2 ipsum dolor sit amet, consectetur adipiscing elit. Sed eu nulla vel lorem luctus volutpat sed ac ipsum. Ut lectus eros, euismod quis
. . . . . . . ul ategory 1. ‘egestas in, ullamcorper vel lacus. Nunc eu risus metus.
Sub-Category Navigation which is illustrated as the Left Navigation Solectall | Glaral KRRRnD i
allows the user to view and navigate between the sub-categories in each Category 3
fi tegory. This navigation module allows for 2 levels of depth 544-555.6565 B

pre erence Ca g ry- g . ) p .' Sanyo KATANA LX Mo(;)rola-BQS
For example, each sub-category is able to have further sub-categories, if
required.

This will be determined on a case-by-case basis, and will be documented
in the wireframes for each category. Not all categories will have the 3rd
level of depth. Second level categories that have a 3rd level category will
have an arrow on the right side to indicate this (Arrow also points up or
down to indicate whether navigation item is expanded or collapsed).

Only the first and second level category will appear open at any given
time. If open, the arrow will point down, and if closed, the arrow will point
up. If a 2nd level nav item does not have 3rd level nav items, the arrow
will not appear.

Additionally consideration has also been made for error treatment if

the user tried to navigate away from a particular area before making
changes. If the user makes edits to the modal and tries to navigate away
before saving, a standard browser alert will appear reminding them that
they have not saved their changes. Standard browser errors vary from
browser to browser but in the second image we have standardized a
view of what this browser will most likely look like.

Additionally in some My Preferences modals the user has the ability

to toggle between accounts. Toggling between accounts within the
modal will not effect the header account state. Toggling simply changes
the information present in the modal only once closed the customer is
returned to their previous account state.
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Forms and Errors

Summary

The following are the guidelines for form error placement. Buttons are always left aligned with the primary button most left

aligned and the secondary button, if applicable, is right of the primary button.

Inline or on a page:

Error placements are always next to a required form and the form
is outlined in red. The example below is for checkout. Checkout
was designed with all forms left aligned and error messaging right
of the form. Notice the primary button left aligned.

4
Find a Store | Business | Cartw| Search o
Sprinty Shop () Chat Sign in
Packages Phones Plans Services Accessories Promotions Coverage Maps
1. All about you > 2. Set up your account > 3. Get your number > 4. Ship & pa;
4 v v pep Cart summary Change
1. A about you TODAY - WHAT YOU PAY View cart items
This info will be used for today's order and to start your new account.
Subtotal: $218.%
* Required e
Shipping:  FREE
First name*: Total instant savings 5149 %
[—‘Jessica A Vssage goss here including promo code savings
Estimated taxes: ~ °33.7°
Last name*:
Today's estimated total charges: #102.”
Proactive A\ Message goes here
Street Address 1*:
i M h
[ 1234 W. Parking Lot ‘ A essage goes here Prorated early termination fee
. . Our early ination fee as your with Sprint
Street Address 2: Apt. number: progresses. Learn more
| E
Privacy policy
City*: We t_ake your priyacy seriously and encourage you to read the
details of our policy. Learn more
Sprint Park A\ Message goes here
Return policy
= State*: ZIP code™: We're committed to making sure you're satisfied with your

purchase. Learn more

Kansas (KS) ~| [oo876

] A\ Message goes here

Terms of use
Sis nim ilit am, vendre core do ea con henit incillan ulla feuguer

On a modal:

Error placements are always above the required forms The below
modal example displays an error for a user trying to sign in. Notice the
primary button left aligned.

Search |a
Shor G chat Signin

Packages  Phones Plans Services Accessories Promotions Coverage Maps

| already have a Sprint device.

What do you want to do with this device?
Tell us your ZIP code, and we'll show you d
coverage for your neighborhood.

@ Upgrade a device Sprint device

P code and phone number, and
ou're eligible for any special offers or
O Change my plan ly you can also Sign in.

O Add a device to my account
Tell us where you'll use your device so we can show you
best plans for your neighborhood.

ZIP Code™:

Error Placeholder - Lorem ipsum
dolor sit amet, consectetur
*Required adipiscing elit.

Username™:

—

Forgot your username?

Password*:

Forgot your password?

O Remember me

Sign i%
Not registered?
Sign up now!

Phone numbers and e-mail to be used for any questions about your order.

Primary phone*: Best time to call*:

Morning (912 PM) | = | A Message goss here

Landiine number is preferred.

Alternate phone*: Best time to call*:

[ R = P

ostrud tincilit wismod dolor summy nis aci tionsed. More info

Shipping policy
‘Accum quipit nostie feugiamet susciliquat dolorpe rostio euivincilit
wismod dolor summy nis aci tionsed. More info

Your personal information is safe with Sprint
Verisign ensures that your confidential information will be securely
transmitted to us. By submitting your personal information, you
authorize Sprint to perform a credit history check using standard

ial credit Details are in our General Terms &

Enter your information to do a personal credit history check Wh

Is this for your ?_Give us your tax ID and company name instead

Social Security Number*:
- - A\ Vessage goes here
Date of birth*:

Month:  Day: Year:

2. Set up your account

3. Get your number

4. Ship & pay

Cancel order

Conditions and state quidelines, including information on your right
to receive information on the credit bureaus used.

On expanded links:
Similar to modals, error placements are always above the required

forms The below upgrade expanded link example displays an error for
a user trying to sign in and a user searching for a phone number. Notice

the primary button left aligned.

Partially authenticated user who provided billing zip code and PTN continued.

You're shopping to upgrade Sue's phone number 555-345-6972. Save $150

Compare

Phones  Mobile broadband  Other devices

You might like...

Motorola i580

65% of customer who had your phone upgraded to th Forgot your password?

,,,,,,,,,,
Compare
EXCELLENT FOR OK FOR

Add another
device

g a device?

poooo»

%L\

Business user

Phones

You're shopping to upgrade Sue's phone number 555-345-6972. Save $75

Uparade another device ()
n m

Which phone would you like to upgrade?

Bobby Brady °

555 722-2345

Motorola i580 Currently
Save $75 Selocted

save $150 in A

Carol Brady
555 722-2345
Motorola i580

Save $150

© Jan Brady
555 722-2345
MiFi Wireless

Save $75in nnﬂ days.

Wike Brady
555 722-2345
Samsung M280

Save $150

(3] See all devices

— Enter phone number:

Add a device
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| want to...

Summary

| want to’s constitutes a
significant and pervasive

module that is used throughout | want to:
the My Sprint space.
[Link one]

Specifically, the module contains _
links, personalized to the user’s [Link two]

state. Links are primarily based .
on top drivers to the call center. Link three
[Link that's really long]

There are can be a maximum L

of 10 links shown within the [Link five]
module but only a total of 5 are

shown perpetually. If there are

more then 5 links this will be See more
indicated by a ‘See more’ link at

the bottom of the module.

The additional 6 - 10 links are

only revealed when the user | want to:
clicks the see more link at

the bottom the module. Once

clicked the module will expand [Link one]
to show the additional links in ,

a overlay on the page. This [Link two]
overlay will stay open until the [Link three]

user clicks the ‘See less’ link.
[Link that's really long]

[Link five]
[Link six]
[Link seven]
[Link eight]
[Link nine]
[Link ten]

See less
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Un-Authenticated - Shop header

Summary

For the user who is not signed
into the site, these primary areas
of the global navigation are
accessible in this sequence:

Subsections: Packages,
Devices, Plans, Services,
Accessories, Promotions,
Coverage Maps

Shop exclusively deals with

the sale, upgrade or addition of
sprint related products including
phones, devices.

Additionally within the shop
experience and only within shop
we present copy just below the
main header’s chat and sign in
buttons as a means of indicating
to the user the ability to order a
phone by phone. See the above
header state for the wireframe
treatment.

For specific layer configuration
of this linked file please refer to
the header contact sheet found
in the A toolkit.

For the non-authenticated
user we do not know anything
about them and as a result
must first obtain their Zip code
in order to provide them with
accurate product and coverage
information to ensure the
products they are presented
will work in their area. As a
result, as soon as the user
navigates to the phone wall
they first presented with a
modal requesting their Zip

My Sprint header

Sprint}%

Shop

Packages Devices Plans Services

Accessories

Eindastore | Business | w Cart | Search

I chat

Promotions Coverage Maps

- 0000000000000 ]

Global footer

E Order by phone 1-866-866-7509

Order by phone 1-800-2-SPRINT |

| |
© 2010 Sprint.com All rights reserved

Shop intercept modal

Tell us your ZIP code, and we'll show you
devices and coverage for your neighborhood.

Tell us where you'll use your device so we can show you the
best plans for your neighborhood.
ZIP Code™:

* Required

Start shopping

| already have a Sprint device

Give us your billing ZIP code and phone number, and
we'll check to see if you're eligible for any special offers or
discounts. Alternatively you can also Sign in.

Billing ZIP Code*:

—

Phone number*:

Start shopping

code information. This modal is
illustrated at right.

This modal will only appear
when the user navigated

to either the following sub-
navigation menus.

Subsections prompting for

Zip code info: Packages,
Devices, Plans, Promotions and
Coverage maps.

Additionally accessories and
services sections are presented
with a modal that allows them
to also select a device from

a device selector similar to
support.sprint.com/support. A
proposed wire of this modal is
displayed at right.

This modal is proposed because
at publication of this document
services has out of scope for the
current shop site launch date.

In addition to these primary
areas, these elements are also
accessible throughout the entire
site: Find a Store, Business,
Search, Sign In and cart.

Chat is a conditional element
that can be turned on and off
depending on the availability of
chat personal to facilitate the
chat functionality.

Proposed services intercept moagal

Enter your phone number...

To ensure compatibility, enter the phone number of the device you will
be using these accessories with:

Phone number*:

Start shopping

...or, select your phone:

Select your phone to ensure that the accessories you view are
compatible with your device:

somomsJ2] | sonin -

‘R0RDB &

Samsung Samsung Samsung Samsung

‘Samsun,

phone name uno ~ phone name dos  phone name tres  phone name cuatro  phone name cinco
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Authenticated - Shop Header

Summary

For the user who is signed into
the site, the “Sign in” button

is replaced with an identifier
that displays within the primary
navigation bar. The identifier
consists of a system/user-driven
icon adjacent to the user’s sign-
in name and concluding with a
“Sign out” button. Across from
the user’s sign-in name is a
control, when clicked, displays a

pull-down menu of account
numbers if the user holds
multiple accounts. Details
around this pull-down menu
can be found in the following
sections.

If a browser cookie is active for
authentication, but the user has
not signed into the site, a “Sign
in” button is available as seen at
the bottom of the page.

Additionally within the shop
experience as a cookied user
we know what the user’s default
device is and subsequently
present upgrade pricing for this
user state within the devices
section of the site however, if
the user attempts to upgrade
their default phone by adding a
phone to their cart they will be
prompted log in by entering their
password prior to the device
being added to their cart.

If the user in this state clicks
any of the sub-navigation items
within My Sprint they will be
prompted to log in.

Device subscriber/Logged in

I Search | q I

. Sue Brady ° - Sign Out

g Order by phone 1-866-866-7509

Find a store | Business | w Cart

Sprint}b

Shop O Chat

Packages Devices Plans SERVES Accessories Promotions Coverage Maps

1 account

I Search | q I

. Sue Brady ° : Sign Out

E Order by phone 1-866-866-7509

Find a store | Business | w Cart

Sprint)_b

Shop Q Chat

Packages Devices Plans Services Accessories Promotions Coverage Maps

OO0 1

Multiple accounts
I Search |Q|
© :signout

E Order by phone 1-866-866-7509

Find a store | Business | w Cart

Sprint)_b

Sue Brady

Shop GJ Chat Home (5551234567)

Packages Devices Plans Services Accessories Promotions Coverage Maps

]

Cookied user - name displayed - prompt to sign in

Find a store | Business | w Cart l Search |Q|
Spl’inty Shop I chat . Sue Brady ° * SignIn

Packages Devices Plans Services Accessories Promotions Coverage Maps E Order by phone 1-866-866-7509

Version 1.12 published July 09, 2010 by Michael MacLennan & Orlando Ornelas (mmaclennnan@sapient.com or oornelas@sapient.com)

Global footer

Order by phone 1-800-2-SPRINT | | |
© 2010 Sprint.com All rights reserved

Specific details of the overlay behavior and look in this state can be found in the following sections of this
document.
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Context Selector

Summary

The Context Selector provides the user with a guide to what they are currently doing. In
addition, the Context Selector provides up to 2 hooks/links that allow the user to switch
between different purchase tasks. All new hooks should be reviewed and approved by
the business. The context selector can have 0, 1 or 2 hooks only. Below are the rules
for displaying the Context Select and the hooks.

0 hook

Use the context selector with 0 hooks when the user has added a device or plan in step
1 and continues to step 2 in the purchasing tool. At this point, the user has enter a flow
and the context selector is used to communicate the user state and should deviate the
user from the current flow hence no hooks.

1 hook

Use the context selector with 1 hook when the user is starting their flow from the plan
walll first. Since the user starts at the plan wall the system assumes the user will want to
“change plans” or “get a new plan” only.

2 hooks

Use the context selector with 2 hooks when the user is starting their flow from the phone
wall first. Since the user starts at the phone wall the system assumes the user will want
to “upgrade a phone” or “add a device” only.

Upgrade Flow

The is the only flow that has an expandable link if the user is an account owner with
multiple phones.

Approved Hooks:
-Upgrade a phone

-Add a device

-Change plan

-Upgrade another device
-Get a new plan

Version 1.12 published July 09, 2010 by Michael MacLennan & Orlando Ornelas (mmaclennnan@sapient.com or oornelas@sapient.com)

Visual examples of the Context Selector

Context Selector

Account Administrator with multiple accounts upgrade Flow

You're shopping for a new device for Sue Brady 555-345-6972. Save $75

Upgrade another device ® Add another
on my account. device

EXCELLENT FOR OK FOI

Compare " )
Phones  Mobile broadband  Other devices [ o e ligpiieling @ elovies? ]
4) You might like... «@EO0O00»
0
Motorola i580 Works Great with...
65% of customer who had your phone upgraded to this one. rint Family L .
Sprint Family Locator
Compare

Duissi. Guero cor suscil ulluptat.
iolor aliquisil

You're shopping for a new device for Sue Brady 555-345-6972. Save $150

/Add another
device

Compare " -
Phones  Mobile broadband  Other devices [ o e ligpiieling @ clovies? ]

h| You might like... seemore « BOOO0 »

o

@ .
Motorola i580 Works Great with...

65% of customer who had your phone upgraded to this one. . N
Sprint Family Locator

Compare

O\ EXCELLENTFOR  OK FO! Duissi. Guero cor suscil ulluptat,
olor aliqui:

Device Subscriber Upgrade flow

You're shopping to upgrade Sue's phone number 555-345-6972. Save $150 in 23 days

: A To get a new device, you'll need to request access from the person who opened your account.

Compare
Phones  Mobile broadband  Other devices

[ » Need help finding a device? ]

Seemore « [I[IICILT »

| You might like...
B
& a

Motorola i580 Works Great with...
65% of customer who had your phone upgraded to this one. . .
Sprint Family Locator
Compare
EXCELLENTFOR  OK FOI Duissi. Guero cor suscil ulluptat,
dolor aliquisi
Partially authenticated user who provided billing zip code and PTN.
You're shopping to upgrade Sue's phone number 555-345-6972. Save $150 in 23 days W ® mﬂ

EXCELLENT FOR OK FOl

Compare ) PPy
Phones ~ Mobile broadband  Other devices Mlveedlhciplfindingjaldevico;
E You might like... seemore 4« [I[ICICICT »
“O
@ .
Motorola i580 Works Great with...
__C"’“Pare 65% of customer who had your phone upgraded to this one. N N
mpar Sprint Family Locator

Duissi. Guero cor suscil ulluptat.
olor aliqui
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Context Selector examples...

Un-Authenticated User Adding a Line

Un-Authenticated User adding a line starting from the phone
wall, the Context Select reads:

"You are shopping for a new device and plan for <New York, NY, 99999>"

Un-Authenticated User selected a phone and continues to step
2 in the purchasing tool, the Context Select reads:

"You are shopping for a new device and plan for <New York, NY, 99999>"

Un-Authenticated User adding a line starting from the plan wall, the
Context Select reads:

"You are shopping for a new device and plan for <New York, NY, 99999>”

Un-Authenticated User selected a plan and continues to step 2 in
the purchasing tool, the Context Select reads:

"You are shopping for a new device and plan for <New York, NY, 99999>"

Un-Authenticated User Adding a Share
Un-Authenticated User adding a line starting from the phone wall, the Context
Select reads:

"You are currently shopping to add 2 or more phones to a new share
plan for <New York,NY, 99999>"

Un-Authenticated User selected a phone and continues to step 2 in the purchasing
tool, the Context Select reads:

"You are currently shopping to add 2 or more phones to a new share plan for <New
York,NY, 99999>"

Un-Authenticated User adding a line starting from the plan wall, the Context
Select reads:

"You are currently shopping to add 2 or more phones to a new share plan
for <New York,NY, 99999>"

Un-Authenticated User selected a plan and continues to step 2 in the purchasing tool,
the Context Select reads:

"You are currently shopping to add 2 or more phones to a new share plan for <New
York,NY, 99999>"

Hook 1

Upgrade a phone

N/A

Change plan

N/A

Upgrade a phone

N/A

Change plan

N/A

Hook 2

Add a device

N/A

N/A

N/A

Add a device

N/A

N/A

Authenticated / Account Owner User Adding a Line
Authenticated User adding a line starting from the phone wall, the Context Select
reads:

"You are shopping to add new device and plan to account <123456789> in
<New York, NY, 99999>"

Authenticated User selected a phone and continues to step 2
in the purchasing tool, the Context Select reads:

"You are shopping to add new device and plan to account
<123456789> in <New York, NY, 99999>"

Authenticated User adding a line starting from the plan wall, the Context Select
reads:

"You are shopping to add new device and plan to account <123456789> in
<New York, NY, 99999>"

Authenticated User selected a plan and continues to step 2 in
the purchasing tool, the Context Select reads:

"You are shopping to add new device and plan to account
<123456789> in <New York, NY, 99999>"

Authenticated / Account Owner User Adding a Share
Authenticated User adding a share starting from the phone wall, the Context Select
reads:

"You are currently shopping to add 2 or more phones and a new shared plan to
account <123456789> in <New York”, NY, 99999>"

Authenticated User selected a phone and continues to step 2
in the purchasing tool, the Context Select reads:

“You are currently shopping to add 2 or more phones and a new shared plan to
account <123456789> in <New York, NY, 99999>"

Authenticated User adding a share starting from the plan wall, the Context Select
reads:

“You are currently shopping to add 2 or more phones and a new shared plan to
account <123456789> in <New York, NY, 99999>"

Authenticated User selected a plan and continues to step 2 in
the purchasing tool, the Context Select reads:

“You are currently shopping to add 2 or more phones and a new
shared plan to account <123456789> in <New York, NY, 99999>”

Hook 1

Upgrade a phone

N/A

Change plan

N/A

Upgrade a phone

N/A

Change plan

N/A

Hook 2

Add a device

N/A

N/A

N/A

Add a device

N/A

N/A

N/A



Sprlnt\\} Sprint.com Ul framework

Version 1.12 published July 09, 2010 by Michael MacLennan & Orlando Ornelas (mmaclennnan@sapient.com or oornelas@sapient.com)

Context Selector examples continued...

Authenticated / Account Owner Upgrading Hook 1 Hook 2
Authenticated User is upgrading a phone, the Context Select reads:

“You are shopping to upgrade <Sue Brady, 555-55-5555>" Upgrade another Add a device
-Save $75 link will be displayed for Tier1 customers device

-Save $150 link will be displayed for Tier2 customers or

-Check Rebate Eligibility link will be displayed for Tier0 customers No link in case

there is only one
subscriber in
selected account

** For UFP customers rebate link will not be displayed

Authenticated / Account Owner Adding a Phone

Authenticated User is adding a phone starting from the phone wall, the Context
Select reads:

“You are shopping to add additional phones to your shared plan <Talk/ N/A N/A
Message/Data/Share 1500> in <New York, NY, 99999>"

Authenticated User is adding a phone starting from the plan wall, the Context Select
reads:

“You are shopping to add additional phones to your shared plan <Talk/ N/A N/A
Message/Data/Share 1500> in <New York, NY, 99999>"

Authenticated / Account Owner Changing a Plan

Authenticated User is changing a plan starting from the plan wall, the Context
Select reads:

You're shopping to change <Talk/Message/Data Share 1500> Get a new plan N/A
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Pricing Module

Summary . .
- . . . . . Visual examples of the Pricing Module
The pricing module lives in the device detail page and the quick modal. This is the only
opportunity to add a device to the cart by clicking the “buy” button. The pricing module
is made up of the following elements: Adding a Line Customer treatment with a Adding a Line Customer treatment with User restricted from adding a device to Ugrading Customer treatment with a 1
2 year agreement no agreement their cart. year agreement
PriCing Hooks (your priCing tO...): Your pricing to... Your pricing to... Your pricing to... Your price to:
The pricing hooks consists of 3 different scenarios:
Start a new plan Start a new plan Start a new plan Upgrade 555-123-4567
;j Utpgra!de :\ tE)hor:je -ffPt[:Clng refreshhed basecs) on user’s upgrade eligibility. This is Motorola i580 Motorola i580 Motorola i580 N
etermined based off the user’s phone number. otorola i
- Add to a shared plan - Pricing defaults to 2 year price. _ _ _ Color:
Regular Price: $279.99 Regular Price: $279.99 Regular Price: $279.99 - 00.00
- Add to an individual plan - Pricing defaults to the 2 year contract. Regular Price: $500
(® 2 yr. agreement QO 2yr. agreement (® 2 yr. agreement
=9 £ YL ggreeent T O 2yr. agreement
Online discount - $160.00 O 1 yr. agreement Online discount - $160.00
- - Yt agreement o (® 1 yr. agreement
Color: Mail-in rebate - $50.00 Mail-in rebate - $50.00
. ; (® No agreement ; Upgrade discount - $75.00
. . r. agreement . . r. agreement . .
Allows the user to choose the color they want to purchase. If there is only one color this O 1. agreement Online discount -$10.00 O 1yt agreement Online discount -$10.00
drop down box is suppressed O No agreement Mail-in_rebate - $50.00 O No agreement Mail-in_rebate - $50.00
O No agreement
Your Price: $69_99 Your Price: $2 1 9_99 Your Price: $69_99
Pricing: ,
. o o " Your Price: 00*
. L . Quantity: 1 |+ Quantity: Quantity: 1 | v 365
User can choose to view pricing discounts for 2 year, 1 year and No agreement. 1 =) @ 1 & $
Clicking on any one of the radio buttons expands the listed discounts for the selected LY Device details Ly Device details iy Device details Buy See all devices
term agreement' T_hese Va|l.JeS.aS seen at rlght are deducted from the ReQU|ar price to Free shipping and activation. You'll Free shipping and activation. You'll Free shipping and activation. You'll * Monthly charges and equipment
present the user with the price in the Your Price area of the pricing module. getitin 2-5 days. get it in 2-5 days. get it in 2-5 days. Zosts exclude Sprint surcharges, faxes.
and fees
. i Receive in 2-3 days with FREE
Savings: Shipping.
On-line discount - Clicking or rolling over the discount will open up a static content
overlay that informs the user about web-only savings.

Mail in rebates - Clicking or rolling over the link will open up a static content overlay that
informs the user about what a mail in rebate is and how to apply for a mail in rebate.

normally can add a line then the Buy button remains active.

Quantity: However, if the user’s Account Type or Sub-Type combination restricts the user from adding a line and they are on the Phone Details
Quantities vary depending on the limits of the user’s account. But the general interaction page, the Buy button is inactive.

after the user chooses multiple quantities of the selected device is that the Your Price
text is not .updated with the agdl’t_|onal value of the additional quantity. If the user can only Upgrade Flow:
add 1 device, no drop down is displayed. , ) , , ) . , , ,

The price can not be reflected until a user is authenticated and their upgrade eligibility can be established. This requires the user to
authenticate. The quantity drop down menu doesn't display in the upgrade flow.

Buy Button:

User’s are restricted from adding a line when their account status is negative. Even

though the Account Status restricts the user, the Buy button is still active. If the user
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, Visual example of Adding A Line
Purchasing Tool

1. Devices > 2. Plans > 3. Services > 4. Accessories
Summary

The purchasing tool is a component of the purchase flow wireframes that acts as a 1.
guide to tell the user where they have been, where they are and where they are going

in the completion of the purchase process. The purchase tool is enabled when the user
clicks a particular path either through clicking one of the context selector ‘hooks’ or the . ‘ - ‘
buy button on either the phone or pIan details page. 2 ° You picked our Basic Plan with Nights & Weekends starting at 6 p.m.

° You selected 1 Motorola i580 in white. See quick look Change

$66_99*

Change
$45 . 95/mo*

-

Generally, the purchasing tool consists of 3-4 steps: phone, plan, services and

accessories. Depending on the user’s starting point, the first 2 steps (phone, plan) can Basic Plan with Nights & Weekends Includes: Menthly Charge for
switch but the last 2 steps (services, accessories) are set in that order. Talk Messaging Data Nextel Direct Connect®

Unlimited mobile to mobile Text Not included: 3¢/KB Unlimited Direct Connect

Unlimited nights & weekends - 7pm Pictures $ 45 95 Jmo*
Depending on the scenario, the purchasing tool has at least 1 required step, step 1. Nationwide Long Distance Video :

Services may or may not be a required step. Services is only a required step when the No Roaming Charges
user has to select mandatory services. Accessories is not a required step.

*Note: Required means the step will display but the user has the option to pass this step
without making a purchase.

3. ° You picked 5 services.

Clicking on the “change” link displays a browser error message warning the user that if New Services: $2 5_00,m0* Change

. . . . . f | 4 i
they continue their entire purchasing tool will erase and they’ll have to start from step 1. Motorola i580 Talk: Service Name Lorem Ipsum Dolor Sit - 5.9

Message: Service Name Lorem Ipsum Dolor 50 - i, o

Service Name Lorem Ipsum Dolor 50 - $5.00

. . $5 00
. . . International: Service Name Lorem Ipsum Dolor 50 - 5.
Adding A Line Scenario: '

The Adding A Line is the most straight forward scenario because the new or existing
user is adding a complete package. The visual shows the summary of adding a phone,
plan, services and accessories. In this scenario, the user started at the phone detail

4 To continue, pick accessories from the list below that will work with your device or click Yes, place my order.
page first however a user can also start at the plan detail page and continue. "

-

New

Motorola i580 Our top picks

Motorola H690 Etched Pearl Yk
Bluetooth Headset

INCLUDED ACCESSORIES . 99
o Finally a Bluetooth with style. This hands-free headset Your price $39 /each
+ Standard Lithium delivers is pretty and practical.
lon (Li-lon) Battery

« AC Charger Quantity:

« USB Data Cable

¢ MicroSD and .
Lorem Ipsum Dolor Sit . 6. 0 ¢
adapter @ Your price $39.99ach

Ugue magnim del do odolobortie magnibh ex ent in
ea feugiamcommy nostie vent irilisi

Quantity:

Online Only! For a limited time, get the Motorola H690
Etched Pearl Bluetooth Headset for only $39.99.

@ Motorola Portable Bluetooth Yk Kk Regular price $49.99
Car Kit T305 Instant savings  -$10.00

MNhAn nn
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Purchasing Tool

Summary
Adding Multiple Phones to a Share Scenario:

The scenario is very similar to Adding A Line package with 2 exceptions, the new or
existing user has a new shared plan and at least 1 phone. In this scenario the user
selected a phone then identified that they are shopping for a shared packages and then
selected their 2nd phone. This is summarized in Step 1.

The following steps follow:

step 2: shared plan

step 3: Services for all phones, services for individual phones
step 4: accessories for individual phones
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Visual example of the Adding Multiple Phones to a Shared Plan

1. Devices > 2. Plans > 3. Services > 4. Accessories

1. ° You've picked 1 Motorola i580 in white. Quick look

° You've picked 1 M240 by Samsung in black. Quick look

2 ° You picked our Everything Messaging Family plan with 400 Anytime minutes.

Vs

$66 99 Change
$1 6 99 Change

$1 29.99 /mo* Change

Everything Messaging Family Plan Includes:

Talk Messaging Data
Unlimited mobile to mobile Text Unlimited data
Unlimited nights & weekends - 7pm Pictures

Nationwide Long Distance Video

No Roaming Charges

Everything Messaging
Direct Connect Family Plan
Unlimited Direct Connect
99
$1 29 . Imo*:

Monthly Charge for

3, ° You picked 8 services.

All Phones Share services added to this phone:
Talk: Service Name Lorem Ipsum Dolor Sit - $3.00

Message: Service Name Lorem Ipsum Dolor 50 - e

New Individual services added to this phone:

Motorola i580 Talk: Service Name Lorem Ipsum Dolor Sit - $5.%°

Message: Service Name Lorem Ipsum Dolor 50 - H5

GPS: Service Name Lorem Ipsum Dolor 50 - $5.00

International: Service Name Lorem Ipsum Dolor 50 -

New Individual services added to this phone:

M240 by Samsung Talk: Service Name Lorem Ipsum Dolor Sit - $3.%°

Message: Service Name Lorem Ipsum Dolor 50 - 0|5,

$5_00

$8 . 00 o Change

$ 1 8 . Oo/mo* Change

$ 1 8 . Oolmo* Change

4_ To continue, pick accessories from the list below that will work with your device or click Yes, place my order.

New Accessories:

Motorola i580
@ Lorem Ipsum Dolor Sit- $39 99
- Lorem Ipsum Dolor Sit - $39 99
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Purchasing Tool

Summary
Adding a Phone to an Existing Share Scenario:

Adding a phone to an existing shared plan doesn’t display the plan in a step because
the user is not making changes to the plan. The user is adding a new phone therefore
the purchasing tool displays the current phones on the plan and Step 1: the new
phone(s), Step 2: services for the new phone(s) and 3: accessories for the new
phone(s). The user cannot select or remove services and accessories for the current
phones.

Visual example of Adding A Phone to an Existing Share Plan

1. Devices > 2. Services > 3. Accessories

You've picked the following device, currently on the plan, Talk/Message/Data Share 1500, to share minutes with:

Change
Mike Brady Jane Brady
(345) 555-3335 (345) 555-3335
Samsung M300 Samsung M300
1. ° You picked 4 Motorola 580 in white. See quick look $69 99 Change
2 ° You picked these Services.
All Phones Current shared services compatable with your new phone: 00
Talk: Service Name Lorem Ipsum Dolor Sit - $5.°° $1 0 . /mo*
Message: Service Name Lorem Ipsum Dolor 50 - i o
New Individual services added for this phone: $ 1 5 oo/mo* Change

Motorola i580 Talk: Service Name Lorem Ipsum Dolor Sit - $3.00

Message: Service Name Lorem Ipsum Dolor 50 - $5.00

Message: Service Name Lorem Ipsum Dolor 50 - 7

3 To continue, pick accessories from the list below that will work with your device or click Yes, place my order.

-

New

Motorola i580 Our top picks Seeall

Motorola H690 Etched Pearl
Bluetooth Headset

L Finally a Bluetooth with style. This hands-free headset Your price $39.99/each
+ Standard Lithium delivers is pretty and practical.
lon (Li-lon) Battery

+ AC Charger Quantity:

+ USB Data Cable

* MicroSD and Lorem Ipsum Dolor Sit
adapter @

INCLUDED ACCESSORIES

Ugue magnim del do odolobortie magnibh ex ent in
ea feugiamcommy nostie vent irilisi Your price $39.99/each

Online Only! For a limited time, get the Motorola H690 Quantity:
Etched Pearl Bluetooth Headset for only $39.99.

@ Lorem Ipsum Dolor Sit

Regular price $49.99
Instant savings  -$10.00

o

Ugue magnim del do odolobortie magnibh ex ent in
ea feugiamcommy nostie vent irilisi. Yada

Your price $39.99/each

Online Only! For a limited time, get the Motorola H690
Etched Pearl Bluetooth Headset for only $39.99. Quantitv: 1 -




Sprlnt\\} Sprint.com Ul framework

Version 1.12 published July 09, 2010 by Michael MacLennan & Orlando Ornelas (mmaclennnan@sapient.com or oornelas@sapient.com)

Pur Chc’iS//’?Q Tool Visual example for Upgrading a Phone

1. Devices > 2. Services > 3. Accessories
Summary
Upgrade Scenario: 1 ° You picked 1 Motorola i580 in white. See quick look $290 00* Change
When upgrading, the plan is never displayed to the user in the purchasing tool because
the plan is not changing. User cannot change plan AND upgrade at the same time. In ° _ _
such an instance the user is informed that the will need to change their plan AFTER 2. You picked 3 services.
they have upgraded their phone though an intercept page prior to the system adding the
phone to their cart. New Services: $1 5 .Oolmo* Change
The following steps follow: Motorola i580 Protection: Service Name Lorem Ipsum - *5.%°
. T i + _$5 00
step 2: services for individual phones Protection: Lorem Ipsum Dolor Sit = *3. .
. Nextel: Service Name Lorem Ipsum Dolor Sit - 15.
step 3: Services for all phones,
. T 4 -
step 4: accessories for individual phones
3 To continue, pick accessories from the list below that will work with your device or click Yes, place my order.
e N
New
Motorola i580 Our top picks Seeall
@ Motorola H690 Etched Pearl Kk Kk
Bluetooth Headset
INCLUDED ACCESSORIES =
Your price $39.99/each
« Standard Lithium Finally a Bluetooth with style. This hands-free headset
lon (Li-lon) Battery delivers is pretty and practical.
« AC Charger Quantity: -m
« USB Data Cable
« MicroSD and
adapter @ Lorem Ipsum Dolor Sit 'S ® ¢ Color-
Ugue magnim del do odolobortie magnibh ex ent in
ea feugiamcommy nostie vent irilisi Your price $39.99/each
Online Only! For a limited time, get the Motorola H690 Quantity:
Etched Pearl Bluetooth Headset for only $39.99.
@ Lorem Ipsum Dolor Sit Yk Kk
Regular price $49.99
° Ugue magnim del do odolobortie magnibh ex ent in Instant savings ~ -$10.00
ea feugiamcommy nostie vent irilisi. Yada
Your price $39.99/each
Promo: Buy 10 and get Ugue magnim del do odolobortie
magnibh ex ent in ea feugiamcommy Quantity:
Lorem Ipsum Dolor Sit e ¢ Regular price $49.99
@ Instant savings  -$10.00
h Ugue magnim del do odolobortie magnibh ex ent in . 4
ea feugiamcommy nostie vent irilisi Your price $39-99/each
Quantity:
Lorem Ipsum Dolor Sit Yk ok Regular price $49.99
@ Instant savings  -$10.00
Ugue magnim del do odolobortie magnibh ex ent
in ea feugiamcommy nostie vent irilisi Your price $39.99/each




